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Abstract

This research discusses the phenomenon of online slot gambling and its impact on society,
especially in terms of social and economic aspects. Advances in digital technology and easy
internet access have increased the popularity of online gambling, although it has had a
significant negative impact. Economic factors such as financial stress encourage individuals
to gamble as a quick solution, while game design, such as the auto-play feature, increases
the risk of addiction. The social impacts include family conflicts, mental health problems,
and decreased productivity. In Indonesia, ease of access and weak law enforcement
exacerbate the problem of online gambling. This research highlights the importance of a
holistic approach, involving public education, stricter requlations, and collaboration between
stakeholders. The results of the study also recommend community-based prevention
programs and advanced research to understand the dynamics of online gambling more
comprehensively.
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Abstrak

Penelitian ini mengkaji fenomena pinjaman online (pinjol) sebagai bagian dari gaya hidup
modern dan implikasinya terhadap konsumerisme di masyarakat. Dengan kemudahan
akses dan proses yang cepat, pinjaman online semakin populer, namun berdampak pada
perilaku konsumtif yang berlebihan. Tujuan penelitian ini adalah untuk menganalisis peran
pinjaman online dalam membentuk gaya hidup konsumtif dan dampaknya terhadap
stabilitas keuangan individu. Metode yang digunakan adalah pendekatan kualitatif dengan
wawancara mendalam dan observasi terhadap pengguna pinjaman online serta analisis
literatur terkait. Hasil penelitian menunjukkan bahwa pinjaman online lebih banyak
digunakan untuk memenuhi keinginan konsumtif daripada kebutuhan mendesak, yang
menyebabkan peningkatan utang konsumtif dan ketergantungan finansial. Penelitian ini
juga menemukan bahwa pendidikan keuangan yang lebih baik dan pengawasan regulasi
yang lebih ketat diperlukan untuk memitigasi dampak negatif pinjaman online terhadap
keuangan pribadi dan perekonomian masyarakat.

Kata kunci: Pinjaman Online, Gaya Hidup, Konsumenisme
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Introduction

The development of digital technology in recent years has changed many
aspects of life, including the way people fulfil their financial needs. One of the most
striking forms of change is the emergence of various online lending platforms (pinjol)
that facilitate people's access to funds. Online lending, which was previously only a
limited option for individuals with urgent financial problems, has now developed into
a part of the lifestyle that is widely practised by various groups of people. With only a
smartphone and internet access, individuals can apply for small to medium-sized
loans without having to go through a complicated process. This practicality makes
online loans increasingly popular, but on the other hand, its existence also has a
significant impact, especially related to people's consumption patterns (Andriana et
al., 2023).

Online loans offer easy access and a quick process, but often the public is not
fully aware of the long-term implications of using this service. Without wise financial
management, loans that were initially used to meet urgent needs can turn into tools
for fulfilling excessive consumer lifestyles (Utami, et.al, 2023). In this context, online
loans are not only a means of financing but also serve as a trigger for increasingly
entrenched consumer behavior in society. This consumptive behavior is reflected in
the tendency of society to purchase goods or services that are not always
necessary, but are driven by the desire to follow trends or meet certain social
standards (Sugiarto, 2024).

This phenomenon not only reflects changes in the way people manage money
but also indicates a shift in values within modern society. Consumerism, which is
often driven by the ease of credit access such as that offered by online loans, has
become an inseparable part of the daily lives of many individuals (Romelia, et.al,
2023). This is further exacerbated by various enticing advertisements and
promotions, which encourage individuals to continue consuming more, even if it is
not always based on urgent needs. This mindset leads to wastefulness and an
increase in personal debt, which, if not managed wisely, can have negative impacts
on the financial stability of both individuals and families (Mardikaningsih et al.,
2020).
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The implications of the online loan phenomenon as part of this consumptive
lifestyle need serious attention, especially in the context of its impact on the overall
economic stability of society. Through this research, it will be analyzed how online
loans affect the consumption patterns of society, as well as how this contributes to
the emergence of an increasingly deep consumerist culture in the digital era. With a
deeper understanding of this phenomenon, it is hoped that the public can be more
prudent in using online loan services and be aware of the potential negative impacts

on their financial lives (Hidayah et al., 2023).

Research Methods

This research uses a qualitative approach with a case study method to delve
deeper into the phenomenon of online loans as a lifestyle and its implications for
consumerism in society. Data were obtained through in-depth interviews and
observations of individuals using online loan services, as well as related
stakeholders, such as loan service providers and economists. Interviews were
conducted with various segments of society, including online loan users of different
ages and economic statuses, to gain a comprehensive view of the impact of online
loans on their consumption patterns (Muttagin & Nuryanti, 2023).
In addition, this research also utilizes secondary data from various literature related
to online loans, consumerism, and the financial behavior of society in the digital era.
This literature review refers to previous studies that discuss the phenomenon of
online loans and their impact on lifestyle and consumption behavior. Thus, it is
expected that this research can provide a clearer picture of the dynamics of online
loan usage in daily life and its contribution to the emergence of a consumer culture
in society (Mirza Gayatri & Muzdalifah, 2022).

Through this approach, this research aims to provide insights into the factors
influencing the use of online loans and how it relates to excessive consumption
behavior, as well as its impact on the economic conditions of individuals and society
as a whole (Cahyoseputro & Rizki, 2024).
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Results and Discussion
1.  Online Loans as a Lifestyle

The ease of obtaining online loans has become one of the main factors driving
excessive use of online loans. Unlike traditional loan systems that often require
collateral and lengthy administrative processes, online loans allow users to obtain
funds simply by filling out an application form through a smartphone and without
complicated document verification (Jiang & Zhang, 2022). This makes online loans a
quick solution that attracts many users from various walks of life (Triwianti, 2024).

According to research by Wulandari (2023), online loans are increasingly
becoming a part of the lifestyle among millennials and Generation Z. Their
involvement in consuming goods or services tends to lean towards purchasing non-
essential items, such as the latest gadgets, branded clothing, or luxury vacations,
often driven by online loans. This phenomenon not only changes the way people
manage their money but also how they view personal finance—as a tool to support
a higher lifestyle consumption, without regard for long-term financial capability (Fitri
Wulandari et al., 2024).

2. Implications for Consumerism

Online loans play an important role in accelerating the emergence of
consumerism culture. In many cases, individuals who use online loans do not
reconsider whether the goods or services they purchase are truly necessary. On the
other hand, they are more driven by external factors, such as the influence of
friends, social media, or advertisements that portray happiness and success
associated with the consumption of luxury goods (Suharto & Fajri, 2023). These
purchases tend to be driven by the desire to meet social standards or compete in
certain consumption trends, known as conspicuous consumption (Veblen, 1899). In
this context, online loans provide easy access to credit that facilitates such
consumptive behavior (Harianto et al., 2024).

In addition, the use of online loans also has the potential to increase the
public's dependence on consumer debt. As explained by Pratama (2023), many
individuals use online loans not just for a one-time transaction, but repeatedly for

various consumption purposes. This creates a debt cycle that is difficult to break,
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especially due to high loan interest rates and short repayment periods. As a result,
many users of online loans become trapped in ongoing financial problems, which
ultimately impacts their overall economic health. Research by Xu and Liu (2022)
also shows that uncontrolled use of online loans can result in wastefulness and an
inability to save or invest money productively. This has implications for the increase
in household debt levels and the decrease in the community's capacity to create
savings that can be used for future needs, such as education, retirement, or

investment in productive assets (Yosiana, 2023).

3. Social and Economic Challenges

The increasing use of online loans has raised various social and economic
challenges. From a social perspective, this phenomenon creates economic
inequality because only a small portion of the population is able to manage their
finances wisely, while others are trapped in mounting debt. In the long term, this can
worsen social inequality and exacerbate the economic instability of families. From
an economic perspective, consumerism driven by online loans can harm the
national economy. When individuals focus more on purchasing consumable goods,
they tend to neglect investment in more productive sectors, such as education or
small and medium enterprises (SMEs). As a result, long-term economic growth can
be hindered due to the lack of investment in sectors that have the potential to

enhance economic productivity (Haliza & Habib, 2022).

4. Financial Education and Regulatory Oversight

To address this issue, several studies suggest the importance of better
financial education among the public, especially for users of online loans. This
education can help individuals understand the risks and benefits of online loans, as
well as how to manage their finances more wisely (Suryani & Putra, 2023).
Furthermore, the role of regulators is also very important to ensure that online loan
providers comply with clear transparency and ethical standards in delivering
services to consumers. Stricter supervision is needed to reduce illegal online loan

practices that often offer high interest rates and terms that are detrimental to users
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(Imtihan & Jatmiko, 2024).

Conclusion

Online loans (pinjol) have evolved into one of the important elements in the
lifestyle of modern society, especially among the younger generation who prioritize
practicality and ease in accessing funds. Although online loans offer a quick and
easy solution for financial needs, uncontrolled use has the potential to create
harmful consumerist behavior. Many individuals, especially among millennials and
Generation Z, use online loans to meet more consumptive needs, such as
purchasing luxury goods and non-essential lifestyles. This phenomenon creates a
culture of excessive consumerism, where debt becomes a tool to support
consumption, without considering long-term financial capability.

The implications of using online loans in the context of consumerism can be
seen in the increase in household debt levels and the inability to manage finances
wisely. Online loan users often find themselves trapped in a debt cycle that
becomes increasingly burdensome, due to high interest rates and short deadlines.
As a result, many individuals find it difficult to save or invest in more productive
areas, such as education or long-term investments. Research shows that
dependence on online loans can worsen individuals' financial stability and increase

socio-economic inequality in society
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