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Abstract

Effective business communication is crucial in achieving company success, especially in the
globalization era marked by interconnectedness across countries, cultures, and languages. In this
context, companies need to Iimplement adaptive communication strategies, including
understanding cultural differences, using clear language, selecting the right communication
channels, and utilizing technology to accelerate communication processes. Additionally, global
business communication challenges such as cultural diversity, language barriers, time zone
differences, and data regulations need to be managed carefully to ensure communication remains
effective and productive. By proactively addressing these challenges, companies can build
harmonious working relationships, maintain coordination across time zones, and achieve a
competitive advantage in the global market.

Keywords: Business Communication, Effectiveness, Globalization, Communication Strategy,
Cultural Differences

Abstrak

Komunikasi bisnis yang efektif sangat penting dalam mencapai kesuksesan perusahaan,
terutama di era globalisasi yang ditandai dengan keterhubungan lintas batas negara, budaya,
dan bahasa. Dalam konteks ini, perusahaan perlu menerapkan strategi komunikasi yang
adaptif, termasuk memahami perbedaan budaya, penggunaan bahasa yang jelas, pemilihan
kanal komunikasi yang tepat, serta pemanfaatan teknologi untuk mempercepat proses
komunikasi. Selain itu, tantangan komunikasi bisnis global seperti keragaman budaya,
hambatan bahasa, perbedaan zona waktu, dan regulasi data perlu dikelola dengan hati-hati
agar komunikasi tetap efektif dan produktif. Dengan mengelola tantangan-tantangan ini secara
proaktif, perusahaan dapat membangun hubungan kerja yang harmonis, menjaga koordinasi
lintas zona waktu, serta mencapai keunggulan kompetitif dalam pasar global.

Kata Kunci: Komunikasi Bisnis, Efektivitas, Globalisasi, Strategi Komunikasi, Perbedaan Budaya

Introduction

Business communication is a fundamental aspect in the business world that
continues to grow, especially in the era of globalization that is full of challenges and
opportunities. In terms, communication comes from the Latin "communico"” which
means to share, which in the business context includes the sharing of ideas,
information, and messages between individuals or organizations. Effective business

communication not only aims to convey messages, but also to build strong and
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mutually beneficial relationships between companies and various stakeholders.

Along with the rapid development of technology and globalization, business
communication must now adapt to various cultural differences, languages, and more
complex market dynamics. Doing business across countries and cultures requires
companies to better understand the nuances of intercultural communication, choose
the right communication channels, and utilize technology to increase efficiency and
effectiveness. In this context, business communication is not just about conveying
information, but also creating mutually supportive relationships and providing a
positive impact for companies in the global market. However, although technological
advances facilitate cross-border communication, challenges such as cultural
differences, language barriers, time zone differences, and the complexity of data
regulations are issues that need to be managed carefully. Therefore, an adaptive and
effective communication strategy is the main key to answering these challenges, as well
as maintaining the sustainability and competitiveness of business at the global level. By
paying attention to the factors that influence business communication, companies can
build strong relationships and achieve success in this increasingly competitive

environment.

Results and Discussion
1. Business Communication

In terms, communication is taken from Latin, namely "communico" which means
to share. With a broader meaning, "sharing" in this case is sharing ideas or thoughts
between one person and another. Communication is a process of exchanging
information between individuals through a system that is usually either with symbols
or codes, signals, or behavior or actions (Chisty, 2014). The definition of business is any
activity or effort that has the aim of creating profit. In another definition, business is a
process or form of activity carried out by a company or industry that combines
production factors in order to create products in the form of goods or services, so that
they can obtain the expected profit (Safitri & Aravik, 2025). In addition, business can
also be interpreted as an activity that provides products in the form of goods or

services that are needed or desired by consumers.
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Effective business communication is communication that can produce good
relationships and good synergy between companies and stakeholders (Chandra, 2010) .
Here are some factors that can influence the effectiveness of business communication,
including the following:

1.  Perception

This perception factor is related to the communicator and the communicant. A
communicator (the person delivering the message) must have the ability to predict
through various perceptions whether the message delivered can be received and
understood by the communicant (message recipient).

2.  Information and Technology Supporting

Information factors and increasingly developing technological developments are
factors that can influence the effectiveness of business communication. Each company
has its own specialty in terms of the information technology system that is developed.
In addition, an information and communication technology network is also needed that
can provide a wide network to reach a wider area. Company investment in efforts to
support the effectiveness of their communication to customers will be something that is
very important.

3. Accuracy

The accuracy factor in conveying information is crucial in business
communication. Each communicant has a different mindset from one another. In order
for information to be conveyed correctly, the communicator needs to express or
implement the communicant's framework of thinking.

4.  Credibility

The level of trust is something that is sometimes relative, depending on the
situation in the interaction. Trust between the communicator and the communicant
must be mutually maintained. A communicator must have confidence that the
communicant can be trusted, so that the communicant will also position and act the
same, namely trusting the communicator (Srimudin, et.al, 2021).

5. Controlling

The control factor in business communication is also an important part that must
be considered. In its interaction, a communicator will definitely respond to the message
delivered. This is where the task of a communicator is to be able to control the
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response from the communicator.
6. Compatibility

A good relationship between the communicator and the communicant is very
necessary, so that compatibility will be built. A good communicator always maintains
trust and a good relationship with the communicant. This will make communication

more effective.

2. Communication Challenges in the Global Era

The global era is marked by cross-continental connectivity through digital
technology, human mobility, and economic interdependence opening up opportunities
for unlimited collaboration, but at the same time giving birth to complex
communication challenges. The combination of digital technology, market
liberalization, and workforce mobility gives birth to new collaboration opportunities
but at the same time thickens the challenges that managers and business actors must
anticipate (Adin, 2024). The following summarizes the five main challenges:
1.  Cultural Diversity & Ethics

Doing business across countries means uniting values, norms, and work practices
that are sometimes contradictory. Gestures that are considered polite in one culture
(looking at the other person, using humor) may be considered aggressive or
unprofessional in another. More deeply, concepts of time (monochronic vs.
polychronic), hierarchy, and “high-context vs. low-context” communication require
message adaptation to avoid being offensive or misinterpreted. Failure to read cultural
nuances often results in loss of trust, delayed negotiations, and even contract
cancellations.
2.  Language Barriers & Nuances of Meaning

English is indeed the language of international business, with varying degrees of
fluency. Overly technical word choices, local idioms, or subtle humor can easily lead to
misinterpretation. In the written realm, grammatical errors can undermine credibility;
in the spoken realm, a thick accent can slow down online discussions. Companies
should provide professional translations, simple style guides, and bilingual

communication training to avoid losing strategic meaning.
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3.  Time Zone Differences & Technology Availability

Global project teams require real-time coordination, but meeting schedules often
mean one party is working late at night. This imbalance can lead to fatigue, lower
productivity, and increase the risk of errors. On the other hand, disparities in internet
quality and devices in developing countries create a “digital divide”: video calls drop
out, large files fail to download, or certain SaaS platforms are blocked by local
regulations.

4.  Overlapping Data & Privacy Regulations

Since the introduction of GDPR in Europe, coupled with China’s data regulation
(PIPL) and various Regional Data Protection Laws (including Indonesia’s PDP Law),
companies are required to strictly manage cross-border data flows. Communications
containing customers’ personal data or trade secrets must be encrypted, stored on
regionally-specific servers, and shared only with explicit consent. Small mistakes can
trigger multi-million dollar fines and reputational damage.

5. Information Overload & Digital Noise

The era of “hyper-connectivity” has employees bombarded with emails, chats,
project-management notifications, and online meetings. Ironically, the excessive
volume of information actually reduces the clarity of messages, a phenomenon of
“communication overload.” As a result, decisions are slowed down, employees are
stressed, and important issues are drowned out. Organizations need a structured
communication architecture: clear channels for critical issues vs. casual discussions, a
“no-meeting day” policy, and content curation for relevance.

The challenges above show that successful global business communication
requires more than just an internet connection and English proficiency. It requires
cultural literacy, regulatory-compliant data policies, humane cross-time zone work
design, and disciplined choice of communication channels. Companies that are able to
map and proactively manage these five challenges will enjoy smoother cross-border
collaboration, faster innovation, and sustainable competitive advantage on the global

stage.

3. Effective Business Communication Strategies in the Era of Globalization
In this era of globalization, the business world is no longer limited by
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geographical or cultural boundaries. Technological advances, especially in the field of
communication, allow companies to reach global markets more easily and quickly.
However, with greater opportunities come more complex challenges in terms of
communication. Various differences in culture, language, and time zones can be serious
obstacles if not managed properly. Therefore, to achieve success in business
communication in the era of globalization, companies need to implement effective and
adaptive communication strategies.
a.  Understanding and Respecting Cultural Differences

One of the biggest challenges in global business communication is cultural
diversity. Differences in values, norms, and communication habits between one country
and another can affect the way messages are received. For example, in Asian cultures,
communication tends to be more indirect and prioritizes harmony, while in Western
cultures, communication is more direct and open. Therefore, it is important for
companies to provide intercultural training for employees, so that they can understand
and adjust their communication style with partners or business associates from various
countries (Awaluddin & Aravik, 2025). Companies also need to create communication
policies that respect cultural diversity. This can include using simple language and
avoiding the use of idioms or expressions that may not be understood by people from
other cultures. In addition, understanding the communication etiquette in each country

is also important to avoid misunderstandings that can damage business relationships.

b.  Use of Simple and Clear Language

Language is the main tool in business communication. In the context of
globalization, English is often used as the language of instruction. However, not
everyone has the same command of English. Therefore, companies must ensure that
communication is carried out using simple and easy-to-understand language. Avoid
using jargon or technical language that may be difficult for audiences who do not have a
technical background to understand. In addition, companies must also provide
translations for important documents and use translation software for everyday
communication. By using clear and easy-to-understand language, companies will
minimize the risk of misunderstandings that can be detrimental to business

(Nurmiarani, et.al, 2023).
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c.  Choosing the Right Communication Channel

In this increasingly connected world, choosing the right communication channel
is an important key to ensuring that messages are delivered effectively. In the era of
globalization, communication is not only limited to physical meetings or face-to-face
conversations. Technologies such as email, video conferencing, instant messaging apps,
and social media allow communication to occur in real time even though people are
thousands of kilometers away.

However, it is important to choose the right channel according to the context and
audience. For more formal and complex communications, such as business meetings or
presentations, video conferencing or voice calls may be more effective. While for more
informal communications, such as project status updates or reminders, instant
messaging apps may be more efficient. Using the right channel will help keep

communication flowing and avoid confusion.

d. Maintaining Coordination Across Time Zones

In global business, we often deal with colleagues or teams that are in different
time zones. This can cause its own challenges in coordination and quick decision-
making. Therefore, companies need to design flexible schedules and consider time zone
differences when planning meetings or discussions.

An effective communication strategy here is to utilize tools such as shared
calendars and project management systems that allow teams to coordinate without
having to be at the same time. In addition, companies can also adopt a "follow-the-sun"
approach, which ensures that work continues despite time zone differences, by utilizing

teams in various parts of the world.

e.  Using Technology to Speed Up the Communication Process

Technology plays an important role in increasing the effectiveness of business
communication in the era of globalization. The use of tools such as video conferencing,
project management applications, and online collaboration tools allows teams that are
separated by distance to work together more efficiently. These tools not only speed up

communication but also allow for real-time information sharing.
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In addition, technology also allows companies to collect and analyze
communication data, which can be used to improve future communication strategies.
For example, by using social media analytics, companies can measure the effectiveness
of their messages and adjust their communication strategies according to the

audience’s response.

f. Building Constructive Feedback

Effective communication is not just about sending messages, but also about
listening and receiving feedback. In global business communication, companies must
build a feedback system that allows employees, partners, and customers to provide
input easily. This can be done through online surveys, discussion forums, or regular
review meetings.

Receiving feedback and responding to it quickly will show that the company cares
about the satisfaction and needs of their audience. This will also improve existing

communication and help the company make better decisions.

Conclusion

Effective business communication plays a key role in creating good relationships
between companies and stakeholders, especially in the context of globalization. To
achieve effective communication, companies must pay attention to factors such as
perception, accuracy of information, credibility, and information technology support.
Global communication challenges that include cultural differences, languages, time
zones, and data regulations require an adaptive and careful approach. Communication
strategies that include cultural understanding, clear language use, selection of
appropriate communication channels, and utilization of technology will help companies
overcome these barriers. In addition, constructive feedback management and engaging
narratives are also important in maintaining harmonious relationships and increasing
audience engagement. Thus, effective business communication will strengthen the

company's position in the global market and support long-term success.

24 Islamic Business Insight (IBIS), Vol. 1, No. 1, Juni 2025



Business Communication In The Era Of Globalization
Putri Silvia Damayanti, Choiriyah, Ahmad Tohir

References

Adin, Z., & Izzati, I. H. Y. (2023). Dasar-dasar komunikasi bisnis. Jurnal Riset Manajemen
Komunikasi, 33-42.

Awaludin, M. S., & Aravik, H. (2025). Business Communication in the Era of Artificial
Intelligence: Opportunities and Challenges. Jurnal Bisnis dan Manajemen
(JURBISMAN), 3(1), 177-186.

Chandra, A. 1. (2010). Strategi Komunikasi Bisnis yang Efektif dalam mengatasi Krisis.
Jurnal Administrasi Bisnis, 6(2).

Chisty, A. A, & Faiza, S. 1. (2014). Peranan Silaturahim Dalam Komunikasi Bisnis Pada
Kesuksesan Pengusaha Batik Jetis Sidoarjo. Jurnal Ekonomi Syariah Teori Dan
Terapan, 1(10), 315236.

Nurmiarani, M., Hariyati, F., Solihin, O., & Agus Waluyo, E. (2023). Revitalisasi Bisnis di
Era Digital: Peranan Media Sosial dalam Mengembangkan Komunikasi Bisnis:
Literature Review. Dewantara: Jurnal Pendidikan Sosial Humaniora, 2(4), 226-
237.

Safitri, [., & Aravik, H. (2025). Ethics In Business Communication: Building Trust and
Corporate Reputation. Jurnal Ekonomi Bisnis, Manajemen dan Akuntansi, 4(1),
101-110.

Srimudin, A., & Syukerti, N. (2021). Model-Model Komunikasi Bisnis yang Efektif di Era
“New Normal”. Jurnal Ilmu Komunikasi Balayudha, 1(1).

Islamic Business Insight (IBIS), Vol. 1, No. 1, Juni 2025 25



Business Communication In The Era Of Globalization
Putri Silvia Damayanti, Choiriyah, Ahmad Tohir

26 Islamic Business Insight (IBIS), Vol. 1, No. 1, Juni 2025



